MAOHMA: MAPKETINIFK MOAAZ (557)

TEXNOAOIIA TEXNIKQN ZXOAQN NPAKTIKHZ KATEYOYNZHZ

Aiapkela EEETtaong: Tpeig (2.5) wpeg

EZETAZTEA YAH

1. To MdpkeTivyK 0Tn OUYXPOVH Kolvwvia

11
1.2

‘Evvola Kal TTEPIEXOUEVO TOU MAPKETIVYK.
To TTPO@IA KaI N ETTAYYEAUATIKA KATAPTION TOU OTEAEXOUG MAPKETIVYK.

2. O Npoypapuatiopdg Tou MAPKETIVYK

2.1
2.2

H évvoia Kal n XpnoiuoTnTa Tou TTPOYPANMATIONOU 0TO MAPKETIVYK.
H diadikaoia Tou TTpoypapuaTiopgou 010 MAPKETIVYK.

3. Eicaywyn oto MdapkeTivyk Médag

3.1
3.2
3.3
3.4
3.5

To MdapkeTivyk Modag kai n xpnoigdtnTd Tou otn Blounxavia tng Médag.
Ta nBika ¢ntAparta Tou MépkeTivyk Médag.

O1 Topeic kal Ta eTTiTTEdA TOU MAPKETIVYK MOdagG.

H mraykoouiotroinon tou Mdapketivyk Modag.

Crowdfunding — Xopnyia.

4. To mepiBdaAAov Tng M6dag Kal TO EUTTOPIO AIAVIKAG TTWANONG EVOUNATWYV

4.1
4.2
4.3

H 10TopIk avaTTuén Tou AlavikoU EUTTOPIOU.
H onuacia Tou Aiavikou eptropiou Médag.
O1 TUTTOI TWV ETTIXEIPACEWV TNG AIAVIKAS TTWANONG.

5. ’'Epeuva otnv Ayopda Moédag

5.1
5.2
5.3

H €épeguva Ayopdg kal n onuacia ng.
O1 uéBodol disgaywyng £peuvag ayopdg Kal n eTTeCepyaaia TnG.
H €pguva ayopdg yia eVIOTTIONG KAIVOTOUIWY OTOV TOpéa TG MOdag.

6. O KatavaAwThig

6.1
6.2
6.3
6.4
6.5

Ta AoyIKd Kal Ta ouvalioBnuaTika KiviTpa TwV KATAVAAWTWV.

H 1epdpyxnon Twv avaykwyv (Bewpeia Tou Maslow).

H Bewpeia TNG autoyvwaiag.

O1 ayopég pe BAon TNV KOIVWVIKN TAEN KAl TNV OIKOYEVEIOKA KATAOTOOT.
H dnpioupyia TTpo@iA TTEAGTN.

7. Tampoiévra M6dag kai To FashionBranding

7.1
7.2
7.3

7.4

H onuaoia Twv mTpoidviwv Modag.

Ta €idn Twv TTPOIdVTWV MOdaG.

O pdbAog NG Biounxaviag évdéuong OTNV TTAPAYWYH KAIVOTOUWY TTPOIOVTWYV
Médag.

H onuaoia Tou “FashionBranding”.



7.5 Hdnuioupyia Tou “FashionBranding”.
7.6 Havamrtuén kai n diaxeipion Twv FashionBrands.

8. Ta kataoThpaTa 18wV évduong
8.1 H emAoyn Tng TOTT0O£CIiag yIa TO KATAOTNHA.
8.2 O oxediaoudg kai n dlakdéounon Tou KATaoTAUATOG.
8.3 O oxedlaoudg TWV ayopwy O€ KATaoTnua e1dwv £vduong.
8.4 Ta kaBbrkovTta Kal ol EuBUVEG TOU UTTEUBUVOU ayopwV.



